Democratizing the Ad Industry
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The Problems

01 02
Marketing Advertising

Impression CPMs are OOH media is

through the roof. notoriously hard to
optimize. It’s not yet
possible to buy,
attribute, and optimize
outdoor ad space like
they are web ads.
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Underutilized
land

A lot of residential and
commercial properties
have land that isn’t
being monetized.
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The Solution in Theory

(Receives and instals
the signs)

Digital Market
Agency
(retains 1296 of Ad
Campaign Equity)

(retains 14% of Ad
Campaign Equity)

Local
Township or
County
(retains 8% of Ad
Campaign Equity)

Advertising
partner
{Start Here)
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Mission

Develop and deploy a MarTech + AdTech = MadTech

MAdTech platform (DSP &
SSP in-one) that minimizes
outdoor advertising
impression CPMs while
helping residential and
commercial property
owners make the most out
of their underutilized land.

Sell, attribute, and
optimize owned outdoor
ad inventory like they are

‘ |+Personalzed -Targeted “|*Personalzed
web ads. messages in essagesinpaid | messagesacross
owned media media allmedia










“By 2018, 259
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Competition Analysis
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MoM Growth
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...... Regulating Disruption/

e Economic
engagement -
$150,000+ per year

0
® Township and county S Ad SO YL
treasury budgets - Equity
$25,000+ per year

e Sygn platform access

e Local Ordinance
Exemptions /
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Democratizing the Ad Industry

o 13 -22% Ad
Equity

“Previous generation business models traded
the end-users data in exchange for informal
benefits such as free accounts, free cloud
storage, and memes. It’s time to
democratize, push one step further, and start
trading the end-users their attention in
exchange for formal benefits.”



